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positive action, 
inspiration & respect

press release – Brussels , 2009, July 15th.

Launched during this summer, Artfriendly is a label proposing art editions at an affordable price.

An art label 

The music labels inspire the approach, the methods, the model. The supports used by the artists are always the same and the formats are always square. The catalogue evolves constantly around collections reflecting a particular state-of-mind.

« We are not art agents. Our role is to serve the artistic sector and to allow an artfriendly public to have access to something special, something different than posters or traditional art prints. We have developed a concept, have selected the best possible supports and have build an infrastructure enabling to reach the public in a different manner » declares Pierre Fuzio, instigator of the project.

Positive action, inspiration & respect 

The objective is to inspire the public with the work of the artists and to inspire the market with responsible practices. What makes Artfriendly different from most of the other affordable art initiatives is its strong commitment towards the planet. 
Environmental and social criteria have guided the selection of all the components and techniques used to (re)produce the works.  Every possible effort has been undertaken to reduce the ecological footprint of the activity. In order to preserve the forests, the works proposed by the label are meant to be frameless. Prices are set so as to produce in a responsible manner, to propose an outstanding level of quality and durability and to offer fair income to the artists and to everyone involved in the activities of the label.

1 artwork + 1 tree  

When you buy an artwork, you also buy a tree. It will be planted by Tree-Nation as part of a United Nations Programme for Environment. The objective is to plant more than 10.000 trees in 3 years.

To meet this ambition, Artfriendly has developed a diversified palette of propositions, allowing the public to buy in a responsible manner and a large array of partners (museum boutiques, libraries, concept-stores, large distribution networks) to experiment a more human and more sustainable business model.
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